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Our campaign targets to raise awareness of the importance of media literacy. It 
is essential for a civilised society and democracy. That’s something worth 
fighting for. 


We target the 18 to 44-year-old social media actives. Digital channels are ideal 
for our needs. To really affect our target group, we need to play the game by their 
rules. We need to be bold and raise their interest in ways that will challenge our 
values. To demonstrate the importance of media literacy, we will send out one 
false article. One false article in order to raise discussion about the motives 
behind online content.


We do this to demonstrate how rapidly fake news spread in the era of social 
media. We gather the data and compare it to the mediocre of normal journalistic 
content. This survey will act as the corner stone of the social debate around 
media literacy in our society.

Campaign Summary



B A C KG R O U N D

False information travels 6 times faster  
                                               than the truth on social media.

*The spread of true and false news online 9.3.2018, Sciencemag



C R E A T I V E  I N S I G H T

The power of social media lies in share ability. Our core target group  
is the people who are active in social media.

So we need to play the game by their rules.  
And we will play it so that they will never ever want to be fooled again.

Tone of action:  
Courageous & meaningful with a hint of humour.



The greatest media hoax of our time which will spark 
social debate around media literacy in our society.

S O L U T I O N



01
Creating the fake 

article 

Together with the editorial representatives of 
Helsingin Sanomat, we create one fake article 
so juicy that it will spread fast and far. 

After we have formed a radical story from a 
current topic, we will share it in our Facebook 
and Twitter and push it to our target group with 
sponsored posts.

Example of the article: ”Rigged elections in Finland - Russia 
involved”



Our survey site acts as the backbone of our 
campaign. In this site, we collect the data of our 
fake article and compare it to the average data 
of a true story. 

We collect data such as total shares, likes and 
comments.

Site also includes general content around the 
subject of false information and fake news.

02
Collecting data to 

the survey site
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03
Revealing the hoax

After our article has reached its peak in shares 
and stopped spreading, we will reveal our hoax 
and launch our campaign.

We’ll send a direct apology message to every 
person who got involved with our article telling 
them that this article was a hoax and grant them 
a 3 months free digital access to HS.fi.

Also, our print and film campaign starts on the 
same day with an official apology of the one 
fake article.

http://HS.fi
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AI chatbot message
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04
Raising social 

debate

We will use the data gathered from the survey 
as our content in digital media. And to add more 
interest, we use well known characters linked to 
fake news with a humorous twist.

All the content will be stamped with our 
campaign hashtag #hshoax to drive 
conversation.

DIGITAL CHANNELS 

Twitter

Facebook

used to share our message

Instagram

Display
advertising
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HS - Helsingin Sanomat

Media literacy is essential for our society and democracy.  
Our survey demonstrates how rapidly the fake news are spreading.  
Check your facts, before you act.

hshoax.fi - The greatest media hoax of our time. 
#hshoax
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Our campaign is courageous, surprising and 
acts as an awakener for the whole industry. The 
hoax article by Helsingin Sanomat will most 
definitely raise social debate throughout our 
society. 

It is one brilliant act with a higher purpose from a 
respected media in a modern world to stay 
current, get the attention of our target group and 
take the thought leadership in this crucial topic. 

The total coverage in digital media and in other 
channels will be so wide that we are positive the 
clients expectations will be exceeded not only 
locally but globally as well.

CAMPAIGN 
RESULTS
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