
“Misinformation Warning”



67% of Finns think that misinformation 
affects the way we see the world.*

Misinformation is a threat to democracy in Finland.

source: http://www.medialiitto.fi/files/4323/Valeuutistutkimus_14.11.2017.pdf



Summary

We know, that Facebook and Twitter track what 
users see on their feed. We can calculate how many 
fake news user encounters every week.

HS.fi/misinformation has in-depth journalism about
fake news.

Misinformation Warning shows the user all
misleading articles from last week.



Creative Insight

Every time you open Facebook 
or Twitter you may be affected 

by fake news – 
1.593,550 Finns encounter 

fake news every week.*

Misinformation confuses our
society as a whole.

Helsingin Sanomat is widely 
trusted newspaper amongst Finns.

It offers reliable information and 
new perspectives that help 

readers form their own opinion 
about important topics. 

HS is a natural 
partner to work with 
Facebook and Twitter 
to tackle the problem 

of fake news.

source: http://www.medialiitto.fi/files/4323/Valeuutistutkimus_14.11.2017.pdf



Solution

The awareness of misinformation at personal level 
is enhanced by using Facebook and Twitter as an 
informative tool.

1. “Misinformation Warning” lists all the fake 
news shown to the user.

2. HS.fi/misinformation enlightens the motives 
behind the original author of the piece of fake 
news.



Solution

The awareness of misinformation at societal 
level is enhanced by using an own news section 
HS.fi/misinformation

HS.fi/misinformation has in-depth content about 
fake news. It’s purpose is to enlighten the 

1. motives and  

2. the sources

behind the original authors of misleading 
information.



Together Sanoma media, Facebook and 
Twitter can:

1. maximise the awareness of fast-
spreading misinformation amongst
the target group

and

2. offer personalized, in-depth and 
relevant content about fake news
and motives related to them.

Campaign Goals
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