
SUOMEN UUTISSANOMAT
MAKING PEOPLE SEE THAT FAKING NEWS IS EASIER THAN MAKING NEWS.

F A K I N G  T H E  F A K E  N E W S



The campaign “Suomen Uutissanomat - Faking the fake news” makes people 
see faking news is  easier  than making news.  I t ’s  about catching the target 

group as they encounter fake news by creat ing ones by ourselves.
 

We’ l l  create a f ict ional  fake news media – Suomen Uut issanomat – that  
publ ishes sensat ional  c l ickbait  news with manipulated photos in var ious 
channels .  As people open the l ink instead of  ar t ic le page they’ l l  land on  

HS s i te that  reveals  the news were fake.
 

A video shows people how the photo was manipulated,  headl ines were  
wri t ten and what k ind of  motives are behind this  k ind of  “news”.  The s i te 
shows 20 fake news with case studies.  The goal  is  to educate people to  

become more cr i t ical  about the or igins and motives of  news so we’ l l  
encourage people to share these fake news with fr iends.  Let ’s  see i f  

they’ l l  fa l l  for  i t  and learn about the impor tance of  the source.
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People gl impse news with such 
pace in social  media that  the 

abi l i t y  to see the truth beyond 
the surface is  poor.  Fake news 
with sensat ional  headl ines and 

impactful  emotional  images 
spread 70% more l ikely than  
average content .*  Fake news  

can be used to mis lead people  
to embrace fa lse information and 

to affect  their  v iew on world. 

With the technology of  today i t ’s 
easy for  anyone to create credi-
ble fake news and unnoticeable 
photo manipulat ions.  I t ’s  even 

easier  than creat ing actual  news 
ar t ic les .  The better  people know 

why and how fake news are  
created the more cr i t ical  and  

media l i terate people become.

*The Spread of True and False Information Online 
9.3.2018 Science mag, Research: MIT Media Lab 
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We’l l  create our own fake news 
account – Suomen Uut issanomat in 

Instagram and Facebook .  The cl ickbait 
“news” posted and sponsored in 
social  media channels  are made 

appeal ing with manipulated photos 
and false headl ines to get people 
to open them. As people open the 
l ink they are directed to Hels ingin 
Sanomat campaign s i te where the 

truth wi l l  be revealed.

S O L U T I O N  T O  T H E  B R I E F  1 / 3 SU S O L U T I O N  T O  T H E  B R I E F  1 / 3



S O L U T I O N  T O  T H E  B R I E F  1 / 3 SU

Instagram sponsored Insta stor ies Facebook sponsored
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Own paid channels L inkedIn sponsored
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On the HS website people see the truth behind the news they cl icked.  A fast  for ward video shows how the ar t ic le 
image was manipulated from many unrelated pictures and how the headl ine was formed. Our goal  is  to educate 

people media l i teracy so we explain t ypical  motives and goals  behind s imi lar  fake news with infographics .
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Making of  v ideo how the fake news were created and photos manipulated.
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The s i te presents a var iet y of 
fake news and case studies 

how the news were made.  To 
make the content contagious 

and reach more people we 
encourage people to share the 

fake news with their  f r iends.



The campaign uses exist ing social  media channels  where our target group is 
act ive.  We take advantage of  people’s  habits  of  consuming content in social 

media and adjust  the solut ion to be relevant in the context .  The creat ive 
solut ion doesn’t  preach but makes the audience understand the impor tance of 
rel iable sources through act ion.  The element of  surpr ise creates impact as the 

target group faces the message with one’s  pants down.

First  we get people’s  attent ion then immediately present our message with 
interest ing content (how fake news are made).  Af ter  the strong message we 

provide people the information how to tel l  the dif ference bet ween fake and real 
news.  We harness the contacted people to for ward the content to their  f r iends.

The goal  is  to make the target group think by themselves.  This  wi l l  happen  
only i f  they see in pract ice how easy i t  is  to create fake news.

H O W  D O E S  O U R  C A M PA I G N  W O R K 
A N D  S O LV E  C L I E N T S  P R O B L E M S ?
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