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Framework

Traditional favour Finnish campaighing is not impacting to consumer
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Core idea

The campaign idea is a wake
call to Finnish people wi
courageous idea of Supg
Swedish theme.

This conflicting idea
and challenge people
discuss of the import:
Finnish work.
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How we do it?

Video is trendy and used for creating awareness and story telling which has powerful effect on emotions. Video
beiins with Support Swedish theme and raises thoughts of what if Finnish work is shifted to Sweden. After the
wa

e up call the video will highliﬁht the importance of Finnish work and matter of everyday choices. The video
will be displayed in mentioned channels below.

VOD is highl?/ recommended to be used in this target group. Streaming and video on demand services are
reaching daily for 43% of the target group.

Paid social media channels are used to reach and engage the target audience (daily reach among the the
target group 71%) and feed the discussion of importance of Finnish work. Camﬁaign can also eari':n \C/|iral visibility
i 36 0D 0Ci media channe are.active.contentroo ors with differe pe OT ads.
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Rational reasons
for supporting
Finnish work exist

Activate and
challenge people to
think and take
action

New approach is
needed to find the
emotional
connection

Wake up call with
Support Swedish

theme
-t

Media (VOD, Paid - -
social Media & _' I Campaign message —
*» -

Own media)






Choose wisely




