DON’'T BE SHY

BE PROUD

®
II:)&(S)ISN TEHTY SUOMESSA

F*'NLAND ® J| MADE IN FINLAND

SOCIFIL

ENTERPRISE




TN T -
e el BT

g ‘ W A, 4 -
AWARENESS 6 HOW CONSUMERISM HAS £ N . E%“l THE FININIS
W.\:1e]V]

. W T T Tv——

'
’
4

-~

01 ‘ CHALLENGE

-

RSIRECOGNIZE THE | |
OISES HA JR THESFUTURE JOBS IN FINLAND

-y -

.A. - -..j " ] . ‘ : r ) l
L s WY 53

' | CONSSMERS DON'T \XIANT TO MAKE THE WORLD A BETTER PLACE - THEY

03 ‘ VISION WANT BRANDS TO DO THAT FOR THEM. WE WANT TO ELEVATE THE IMPACT ON

CHOISES WE MAKE EVERYDAY, BY INCREASING THE FINNISH NATIONAL SELF-
PRIDE

»

TARGET GROUP 67% OF PEOPLE WOULD LIKE TO KNOW MORE OF THE EMPLOYMENT

04 ‘ INSIGHT EFFECTS OF COMPANIES, SO THAT THEY COULD INFLUENCE WITH THEIR
PURCHASE DECISIONS
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CHALLENGE
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BACK IN THE DAY FINLAND
EVOLVED TO MORE SERVICE B
MANUFACTURING IN FINLAND

HAS TRIPLED FRO

ANUFAC G BASED_SC
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MERGING TO THE MARKE FR ROAD, ALITY. THIS
HAS GIVEN CONSUMERS MORE OPT _‘ : pre

FOR CONSUMERS THE IMPORTANCE OF QUALITYApDMSEALNESS OF BRANDS HAS INCREASED, AND WE

Kd

% WOULD LIKE TO KNOW MORE OF THE EMPLOYMENT EFFECTS ON COMPANIES. MEANING THE

ERAGE CONSUMERS WOULD LIKE TO KNOW BETTER HOW THEIR PURCHASE DECISIONS HAVE AN
EFFECT ON COMPANIES AND THE FUTURE JOBS. '

Source: Suomalaiset ja tyonteko & suomalaisuuden merkitys tuotteissa ja palveluissa 2015 | Kopla Helsinki



WHAT IT MEANS TO BE

TODAY’S FINLAND IS A MULTICU
SOCIETY, WHERE EVERYONE IS R
AS AN EQUAL INDIVIDUAL.

VARIOUS BACKGROUNDS FORM
PEOPLE IN TODAY'’S FINLAND. IN
FUTURE THIS MULTICULTURALIS
INCREASE EVEN MORE.

FINNISH IDENTITY IS DIFFERENT F
PAST - WE'RE MUCH MORE THA
TO BE.

WE ARE BEST OF MANY THINGS,
MANY TIMES OUR TYPICAL FEELI
OURSELVES IS THAT THE OTHERS
BETTER.

Source: Hall, S. 2002, 48-50 Identiteetti. Tampere: Vastapaino;
Tilastokeskus — Vaestontutkimuslaitos 2014



INSIGHT

FINNS WANT TO FAVOUR
LOCALITY - AND TO DO
SOMETHING GOOD AT THE
SAME TIME. MAIN GOAL IN
THIS CAMPAIGN IS TO BUILD
THE BRIDGE BETWEEN
BRANDS AND CONSUMERS.

QUALITY IS REQUIRED AS THE
MOST IMPORTANT FACTOR IN
RATIONAL CONSUMERISM.

SURVEY MADE 2016 IMPLIES

THAT OVER 50% OF FINNS

ARE NOT PROUD OF FINNISH
LABOUR.

Sources: Suomalainen tyon liitto: Sinivalkoinen jalanjalki- kampanjatutkimus 2016.
Suomalaiset ja tyonteko & suomalaisuuden merkitys tuotteissa ja palveluissa 2015 | Kopla Helsinki



LET'S GO FROM “THEM” TOUS -~ .

Finnish selfconfidence is low -+ 1 .»i;lhfifa'gtrjqc’tu_re ‘“as'g‘"_‘.‘? fF~°'T“7:f
sindustrjal to service based .

#MaailmanParas
Change the conversation

Finnishness has changed k ; L - The need to influence with _
. e R L ' purchase decisions has -~
‘ \ increased
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#MAAILMANPARAS ;‘

FINLAND IS THE MOST STABLE COUNTRY IN THE
WORLD

WE ARE THE SAFEST COUNTRY IN THE WORLD

T — <

WE ARE IN TOP FIVE OF THE HAPPIEST COUNTRIES
IN THE WORLD

WE’VE BEEN FIRST MANY TIMES BEFORE, IN
SPORTS. TECHNOLOGY OR IN EUROVISION SONG
CONTEST, THERE IS NO REASON TO BELIEVE THAT
WE AREN’'T THE GREATEST OF BEING US, FINNS.

Source: Tilastokeskus; Finland among the best in the world, 2017




CONNECTING FINNS Tarja
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NO MATTER WHERE YOU END U '{s‘J DU’LL ALWAYS BE A FINN
{ Py

FINNS ARE THE BEST OF BEING ;,NS #MAAILMANPARAS



WHAT TO BE EXPECTED

OUR BIG IDEA IS TO ENGAGE THE
FINNISH CONSUMERS TO CELEBRATE
ABOUT BEING ABOVE AVERAGE
INDUVIDUALS. JUST BECAUSE THEY ARE
FINNISH

OUR STRATEGY IS TO GET WELL-
KNOWN FINNISH HEROES TO START
THE CONVERSTAION ON SOCIAL
MEDIA.

AND THEN GET THE ORGANISATIONS
THAT ARE PART OF FINNISH
ASSOCIATION FOR WORK TO SPREAD
THE POSTS AND MAKE THEIR OWN AS
WELL

ADVERTISING WILL SUPPORT
CARRYING THE MESSAGE ALONG WITH
DOOH AND SOCIAL
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sel8nneteemuSuomalainen ei ole vain paras

”Suomalainen ei ole vain paras voittaessaan, vaan paras ollessaan omaitsensi. Suomalainen
on paras olemaan suomalainen. Mini olen paras olemaan Teemu Selinne. #MaailmanParas
#Suomalaisentyonliitto #avainlippu”



