
# W H A T  T H E  F I N L A N D
A  C A M P A I G N  F O R   T H E  A S S O C I A T I O N  

F O R  F I N N I S H  W O R K



CREATIVE INSIGHT

73% of Finns say they want to support local 
employment and 67% would like to know more about the 
employment effect their purchases have. 

But the modern Finnish consumer is rational: 
80% say that they’ll only buy for a good reason and 
necessity. 

What if you didn’t have to always buy things to support 
the local – what if you could sponsor the local 
instead?  



WHAT IF, INSTEAD OF HAVING A SPONSORED CHILD 
(SUOM. KUMMILAPSI), FINNS COULD SPONSOR LOCAL 

ENTREPRENEURS AND WORKERS?



SUMMARY
#WhatTheFinland is a campaign that is designed to upgrade the way 
in which Finnish work is seen by bringing the local people, their work, 
passion and stories to the spotlight.  

The idea is to connect the audience with actual people that 
represent the Finnish work by allowing them to have their own 
sponsored entrepreneurs and workers, in the same way as 
they would sponsor children in less developed countries but in a 
modern way! 

The sponsoring takes place on the campaign website and social 
media content focuses on featuring the stories of the people. 
Supporting will also allow people to spread the message on social 
media when they  proudly tell their networks who they have chosen 
to sponsor. 



OUR SOLUTION

#WhatTheFinland is an integrated digital campaign that has two cornerstones: website and  social 
media. The social media channels aim to share the real stories and faces behind the local work and 

the website serves as a platform where one can easily show their local love. 

Everything is linked: The Instagram Story about local gardening entrepreneurs takes you directly to 
the website where you can read their full story, and since they're people with huge passion but you 

don’t really need another plant to your windowsill, you simply give them your support. 

What do you get in return? 

Great mood for supporting local – and a direct thank you message from the local workers 
themselves that can (and is just too good not to) be shared in social channels. 

   
Good deed of the day, done! 
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