
FINSPIRATION
With big finnish heart



Favoring finnish is difficult

I would prefer 
Finnish products, 

but I forget to look 
for them



Finns are not good
at appreciating their own and peers work

My dad has the 
most important job 

in the world!

Well..
I’m just a truck 

driver



Finspiration

1. Promote respect of Finnish work

2. Make it easier to buy Finnish products

3. Raise discussion about Finnish alternatives

4. Reward for buying Finnish

Suurella
Suomalaisella

sydämellä

Finspiration

By:



Use customer data for better service

Let’s change buying habits!



Finspiration app

Get
rewards & 

offers

Tips for 
change

Learn
stories

See the 
impact



Promotes the appreciation and success of Finnish work
Aims to bring more work to Finland

Wants to awake positive discussion of Finnish know-how
Trustworthy & traditional image

Great example of Finnish work
Made in Finland

Positive brand with innovations
Young & urban with big heart



What we want you to do

1) FINSPIRATION mobile app

2) Campaign for social media and TV incl. video 
production of big Finnish hearts

3) Promotion wrapper for Kingis

Channels: Digital and social media, TV, outdoor, Kingis pack

Targets: 360k app users. Earned media coverage. Shares in 
social media. Other companies to join the campaign. 2% 
increase in consumption of Finnish products and services

Tone of voice: Positive, joyful, pride in Finnish know-how

Production: 150k€. Media 100k€(Y1), 75k€ (Y2)



Reason to 
believe:
Concrete 

feedback for 
customers


