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A 2016 research ”’O uomalaistas
luo ty6ta” conclud at by simply
spending 10 euros more aimonti o1
domestic products and Servic
would help create 10 O0UMROre
annually.**

“Osta Suomalaista=1uotyota™ 2016 | Taloustutkiry
Holm)**
http://www.stat.fi/til/tyti/2017/01/tyti=201 7501
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Nat 'Srou could see the people you suppoﬁed
zhen you bought a Finnish product or service?
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€ campaign and it acts as an information portal in which
case their involvement.

* Instagram
* Main platform for all picture
 Facebook

* Facebook will be used to 1
participating companies ¢
* Twitter

 Twitter will be used to
#meidantekema has

 Thinglink
* Thinglink will b
add pictures, vi

to our campaign.

t the campaign with ongoing discussions using the
itter feed will also be placed on the campaign site.

to keep all of the campaign visuals clear, but still have the ability to
information to the campaign
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=] With ThingLink we can share
=] small tidbits of information and
-] images of various work stage or
even link Instagram images or

| Facebook videos
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H#meidantekema

Join the ongoing
conversation on
Twitter.
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