
#FINNISHWORKOUT
A campaign to promote the quality and 

value of Finnish work.



Campaign summary
#FINNISHWORKOUT campaign invites all the Finnish 
companies and professionals to share their story via social 
media. We are keen to introduce our motivated, happy and 
proud workers from all around Finland. This campaign gives 
consumers knowledge and information about the hard work 
behind our groundbreaking products and services.

Creative insight
The idea of #FINNISHWORKOUT campaign is based on the 
fitness and healthcare business. Fitness has been one of the 
biggest trends in Europe and US for some time now. Today 
many people are doing sports, going to gym and learning to 
achive a healthier and better way of life. One phenomenon 
that has had a huge role in the health and sports industry is 
selfies. Selfie is a way to be trendy, to feel proud of oneself 
and to share your achivements.



Sharing is caring
#FINNISHWORKOUT campaign invites people all around Finland to share 
their moments and achievements via social media. Every company is a 
story of its own. That story is meant to be shared. So take a selfie during 
your day at work and tell your story to everyone.

Sharing your moments during your day at work gives people important 
information and understanding concerning your area of work. We all have 
the right and the reason to be proud of what we do and what we have 
achieved!
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This is how we get 
people’s attention!

This is where the 
campaign happens!

This is where all of the 
content is gathered!

This is where the 
magic happens!
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”I have always wanted to know 
how my favourite products are 

made. Now I know!”
Toni, 36, consumer

”I found this campaign an 
interesting way of promoting 

one’s expertise. Seeing how people 
show their enthusiasm and work 

ethic with pride gave our company 
motivation to participate in this 
campaign. We feel happy to tell 
and show people how we do our 

stuff in our office”
Erika, 42, CEO

The Campaign Flow

How the level of appreciation of Finnish work grows as the campaign progresses



Tools, platforms, technology
The #FINNISHWORKOUT campaign starts with creating a campaign website, and Facebook and Instagram pages. 

With print and emotionally influential TV ads we are able to educate the consumers and hard-workers about 
valuing Finnish products, services and labour. With newsletters and emails it’s possible to widen the effect of 

this campaign and to reach all the workers, managers, professionals and consumers.

The campaign website functions as the platform for the whole campaign. The site is linked with the Facebook 
and Instagram feeds. All the routes lead to the campaign website. It’s the place where all the content is 

gathered. Our purpose is to make a user friendly and inspiring forum where it’s possible for everyone to share 
their moments and stories during the day at work.



Every professional is a champion 
of their own kind

Finland is full of high-quality expertise and know-how. With the #FINNISHWORKOUT campaign we want to 
show everyone that we have so many best-selling work stories here in Finland, and that we should be proud 

of what we are today and to keep on working hard. 

No pain, no gain!

We want to take the people behind our groundbraking products and services, and put them in the spotlight 
of honor. You could say that Finland is a huge family, and everyone of us has a significant role in our 

society. Your input is more important than you could ever know. Healthy, wealthy and competent Finland 
is something we shouldn’t take for granted. This country is a groundbreaking record achieved by the happy 

and proud workers of Finland. Every area of work is equally important, and every effort is award-worthy.

Work your ass off and share your results with pride!



Power of selfie
Working hard is not just a way of earning living of one’s own. It is also a 
lifestyle and hobby. We all want to get acknowledged and to feel proud of 
what we have achieved. Taking a selfie during your day at work is a great 
way of promoting your expertise and work ethic. With a selfie you are 
able to introduce your workplace and colleagues. You share your day at 
work with your colleagues and staff. So why wouldn’t you share your day 
at work with the entire country. Individual and occupational expertise is 
something to promote with pride.

Work that country! Work it!



The Campaign Page



Example of a web banner Example of Instagram post



Example of an outdoor billboard


