PROBLEM

Social exclusion of young people in Finland.
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IDEA

Raise funds through a lottery concept for the
social excluded.

e dreams about o

gl



i
|
1

ELSINKI

w
| A [ @ I o | | a 1
“. y ‘ Bl ) B -

ocially excluded,
bility to dream is
e or even



HELSINKI LOTTO - ENABLER OF

40 % of Finns play the Lotte regularly and
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#MyNumbers
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For great impact launch the campaign

in print on a Friday.
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Lotto is relevant on weekends
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a dream come true.
But over 13 000 of our country’s youth have

lost their ability to dream.
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Continue to raise awareness in
outdoor media.
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H#MyNumbers

Help us give Matti’s numbers a new meaning.
Donate 1 euro by texting 16454.
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HELSINKI
MISSIO

lwnna's numbers: 12, 3, 40, 15, 28, 35, 2

Compose new Tweet X

100

Compose new Tweet X

|anna was 15 when the school guidance counselor told her not to apply o law school
with her skills

31

Share a lottery row each day in
communicate individual stories
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People rather share others’
emotional stories in social
media than their own.

Therefore, the youth tell stories
behind their numbers in
Facebook videos.
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HELSINKI EXPECTATIONS
MISSIO

Reach estimated 3,6 M people (regular Lotto players) through digital activities and
print.

Spark conversation about the cause through an everyday topic.

Large amount of individuals donating small amounts.



