
AGAINST SOCIAL EXCLUSION OF 

FINNISH YOUTH 

PURE 

GOOD! 



OBJECTIVES & TARGET 

Objectives: 

Primary: Increase 
awareness of  social 
exclusion of  youth in 
Finland 

Secondary: Recruit 
donors to 
HELSINKIMISSIO 

 

Core target:  

Heavy users of  Jenkki, 
emphasis in families 



JOINING FORCES FOR A GOOD CAUSE 

against loneliness 

act, support, challenge, be able 

seek, find, help 

energetic empathy 

sharing is caring 

building bridges between people 

Kaisa: 
Nämä arvot ovat 

suoraan 
HelsinkiMission sivuilta 



1 IN 20 YOUNG FINNS BECOME SOCIALLY EXCLUDED 

Kaisa: 
Lisäsin tuohon tuon 

”young”, kun briefissä 
oli että 15-29 vuotiaista 
tuo määrä syrjäytyy, ei 
kaikista suomalaisista 

 



SOLUTION: 

”PURE GOOD! ” 
MOVEMENT 



PRE-LAUNCH PHASE LAUNCH PHASE 

#1in20 

vs. 

...with disruptive OOH &shopper campaign 



BENEFITS FOR HELSINKI MISSIO 

Curious awareness 

PRE-LAUNCH PHASE LAUNCH PHASE 

Positive associations 

12 000 new donors = 24 000 € 

Financial support = 11 500  € / year 

Every-day touch 

Reach (50 %) 

Maintain awareness 



BENEFITS FOR JENKKI 

PRE-LAUNCH PHASE LAUNCH PHASE 

Proof  for promise: 

”energetic empathy” 

Every-day presence & relevance 

Social responsibility 

 

 

Emotional valence 

Differentiation 

Emotions 

Experimenting 

Surprise 



DELIVERABLES 
1) Campaign visual identity 

 Pack design, ATL&BTL materials 

2) Detailed media plan  

Outdoor, e.g. Public transportation 

In-store, e.g. Shopping baskets, 

trolleys 

Other relevant , disruptive everyday 

environments 

3) Social activation & engagement plan 

Facebook, Instagram, Website 

 

CAMPAIGN BUDGET 
Planning & production 140 + 0 k€ 

Media 200 + 100 k€ 

 

TIMING 
Pre-launch  1 Feb 2017 

Launch  1 May 2017 



ARE YOU UP TO 

PURE GOOD? 
 


