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‘There are many reasons for
soc'z‘tﬁxcluszomand it is
common problem in every

social class.

Knisa Laars HELSINGIN SANOMAT

Liki puolet kuudesluokkalaisista on Valokuvaaja vietti kymmenii tunteja
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school start decreasing even though it should get more znt se.

Classes 7-9 are led mainly by specialized subject teacﬁ‘e»z:s_and this isthugedifferences
compa o classes 3b6 which are held by class tgers pupilsir ﬁ%:’; ke bigger
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~ responsibility of themselves when enteringsto upperss shool.

4 Vo ow! 1-

T»'A"“ -\

4 > p
. ‘v -~ - )

y . -
.o, . . |\ . )

« ; 1 ttp:, zzwwﬁs‘ﬁgkotlmga[aMﬁ}8281664 h“www taIoussanomatfﬂhmlset/m12/03/12/nuorl -mies-| kur|uuden kunmggg/201224794/12 http: //www stat. Jtll/svnt[ZOM/svnt 2014 2015-04-
- . = .
- - ; . ’ - . . . . ." : ) T - . -
- & &’ o 5 & - a - - . % _ e - . - - .



http://www.hs.fi/kotimaa/a1459136043111
http://www.hs.fi/kotimaa/a1441508281664
http://www.taloussanomat.fi/ihmiset/2012/03/12/nuori-mies-kurjuuden-kuningas/201224794/12
http://www.stat.fi/til/synt/2014/synt_2014_2015-04-14_tie_001_fi.html




There are many types of donation programs so it’s hard to stand
out when all of them have an importan mission.
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- ‘ MISSION TARGET GROUP INSIGHT VISION
-4 Make dads understand Finnish dads tend to Every boy has a reliable
the importance of their disappear to the back dad/dad role model in
INSIGHT presence in young boys round when their boys their life when they are
life. are reaching teenage and reaching puberty.
‘*-? . adulthood. -
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STRATEGIC THEME From father to son
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yourself with this. your own 2 helping others ' : pe
:&,} . . the dialogue with
. . childhood. by becoming hei
Sk their sons.
v annual donor.



DEA

Dear IG

| orn th > SC
“Finnish dads to pay attention to their own presence in the

sons’ life and make collective fatherhood interesting by becoming @
donor or volunteer. -

-.\\,
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system will be activated to take bigger role in the safety network once agair
chool. All the teachers are challenged together to take resbonsibility of the pupils’®
wellfare and observe indicators of possible early state social exclusion. 0

Schools will educate p-itpils about the social exclusion and share information about the
organizations that are there to offer help. In addition, every class will have their owr

supported “god c ich'takes the topic inte,action
e wont be muc@veryone will parti
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Schools and parents unite

Classes start to support socially excluded
youth by donating

Reaching wider audience

Phase 3 (continuous)

Schools continue sup
exclusion in the future

Dear dad,

! will be entering upper school soon and it will bring lot of new things to my life. I'm quite excited
but also nervous because some of my good friends won’t come to the same school. Wil I find
new friends as good as the old ones?

| have ment to say thisto you, but it feels akward so I feel more comfortable writing it to you.
Dad, where have you gone? | feel that when we talk we only tall about football. It would be cool
to notice that you are interested in me and how I'm doing. Last weelk | got & from math exam
and it was gmbarressing, | asked you to help me study to that exam but you were too busy.
Maybe next time? | would be nice o do something with you.

Your son

MISSIO KAIPAATKO APUA LAHIOITA LITY VAPAAEHT OISEKSI

Bioys tend to get socially excluded more likely than girls, due to the incapability Yo talk about their feelings and
problerns. This behavior pattern has beew learnt from their dads.
Frustrations towards studving stars qlready at the age of 12 when the teenager phase starts. Precise at the same
motrent the co-operations behuween parents and school start decreasing even though it should get more intense.
Claszes 7-Bare led mainl by speciqlized subject teqohers and thiz is huge differences compared to caszes 1-6 which
are held by class teachers — pupils reed to fake bigger responsibility of themselves when entering to upper schoal.

= APPROXIMATELY 2/3 OF SOCIALLY EXCLUDED ¥OUTH ARE BOYS

. APPROFIMATELY 30 000 BOYS START 7™M GRADE EVERY YEAR|
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ROLE)

High reach and attention value

inside the target group
Online video High engag.ement and high
emotinal value

Ensure adequate level of frequency

Social media and activate target group to donate

OOH/DOOH

Co-op with YLE

— Leverage the campaign message to

High reach in wider target group in
metropolitan area, high level of
frequency to deliver the campaign
message

Free air time

m&s -

Personalized letter written by a son to a dad,
where target group member can identify himself.
Approximately 30 000 dads with son age of 13 years-old and
entering to upper school

Sons telling personally how it feels when there’s no dad around.
Targeted precisely to dads with sons aged 12 to 16 years-old.

Relevant content about the topic to own media and to paid
advertising. Targeted to dads with sons aged 12 to 16 years-old.
Channels: Facebook, Twitter, YouTube

Visual and emotional stories for wider audience in metropolitan
area to activate people to donate.

Introduce the topic nationally to wide audience through current
affair programs.

‘When school starts famous dads are challenged to share their
own plan how they are going to be present in their sons’ lives.
E.x. Teemu Selinne,

10 000 €

30 000 €

30 000 €

30 000 €

0€

o€

100 000 €
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