


PREVENT THIS  –  CROWDFUNDING CAMPAIGN

I N T E G R A T E D  S O C I A L  M E D I A 
C A M P A I G N  S U M M A R Y
We created a communal crowdfunding campaign that will get the attention it deserves in the two 
biggest social media platforms in Finland. Everything on this campaign aims to lower the gap to 
donate. We use real life examples to raise emotions in potential donors and by this we believe 
that they will also share the campaign in their social communities.



W R I T T E N  S U B M I S S I O N

C R E A T I V E  I N S I G H T

The key is to create feelings for people that see the campaign or hear about it. Emotions 
create conversations and curiosity towards social exclusion of young people. The messa-
ge needs to be communicated in a brave and graphic way to actually matter and make a 
difference.



W R I T T E N  S U B M I S S I O N

S O L U T I O N  T O  T H E  B R I E F

A short-term communal crowdfunding campaign. We will create a landing page and a 
crowdfunding campaign with Mesenaatti (mesenaatti.me). The crowdfunding page will be 
embedded in our landing page. The campaign only lasts for two months but it will give the 
needed attention in media and social media that HelsinkiMissio needs to gain more mon-
thly donations. Donors will get campaign merch depending on the amount they donate. The 
campaign merch will help spreading the awareness.

Instagram will be crucial part of gathering donations and raising awareness. If one wants 
to donate and create more hype around our campaign he can send us a picture of him with 
message and donation promise. We will then modified the picture with filter to suit our 
campaign and then post the image to our Instagram. Donation promise means that he or 
she (the donor) will choose an amount that he or she will donate per one like. 

Facebook will be used as a sharing platform where donors can create conversations on 
their own page by sharing our picture after donating. This encourages their community to 
donate and lowers the gap to donate as well. 



W R I T T E N  S U B M I S S I O N

H O W  W I L L  I T  W O R K ?

People will arrive to our landing page and see a picture of socially excluded young person 
and a donate-button. As they move their mouse closer to the button the happier the image 
morphs. Landing page also has stories about people who have been socially excluded and 
what helped them to overcome the exclusion. 

After clicking “Donate”-button a donation form opens. This form will be made with Mese-
naatti. At this point people will be ready to donate. When the donation has been done the 
donor will see a share-button that goes straight to their personal Facebook-page with the 
text “I will prevent this. Will you? #preventthis”

On the landing page you will also find the form to submit the post to our Instagram feed 
with the donation promise.  



P L A T F O R M  1 
L A N D I N G  P A G E  / 
M E S E N A A T T I

Stories and information about the campaign. The 
closer the mouse moves to the button, the happier 
the picture becomes. You can prevent this by 
donating. #preventthis



P L A T F O R M  2 
I N S T A G R A M

People will send their image to us on through the 
website with message and promise of donation. These 
pictures will be modified to fit the campaign. We will 
share the pictures on our Instagram account.



P L A T F O R M  3 
F A C E B O O K

After donation people will be encouraged to share our 
campaign on their own Facebook page. 
“I will prevent this. Will you? #preventthis”



T H A N K  Y O U


