
SAVE THE PLANET.
Don’t believe Trump.



40% encounter

fake news daily

One of the biggest fake news 
theme is 

climate
change

10% of finnish people and

25% of all people

do not believe climate
change is true

background



Relevant topic that
interests

the target group

Involve
to take actions

insights

storytelling to make
the message impactful



we want to help consumers to make sustainable choices
through understanding the fake news impact

story telling of concrete
climate change effects

X

ARTICLES 

Awake people to understand their
own effects in climate change

GROCERY CARBON 
FOOTPRINT TEST
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Save the
planet

GROCERY box

Helping
consumers to 

make sustainable
choices daily
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Examples of 
products & 
messages  

Plant based food leaves a 
smaller carbon footprint 

Decreases plastic waste 
through efficient detergent 

Lower plantation water usage 
through targeted watering systems 

Fair Trade enables actions 
taken against climate change 



Target group

18-44 years old 

social media users

Answer target group needs 
launching 3 kind of boxes 

• Singles 

• Couples

• Families 



benefits

Target group

• Increase knowledge of fake
info impact on climate change

• Easeness of making the
sustainable choices

manufacturer

• Execution of sustainable living
plan in a systematic way

• Share the sustainable brand
stories

Helsingin sanomat

• Enabler of people acting against
top fake news theme: climate
change

• Forerunner in discussions of fake
news impacts



Channel strategy,
BUDGET & TIMING

400K€ to Sanoma media channels
- MOBILE, TV, OOH, RADIO

50€ for box execution in big
retailer media

50K€ PRODUCTION 

1 MONTH CAMPAIGN q4/2018

DELIVERABLES

MEDIA CHANNEL PLAN

SET OF STORIES

GROCREY CARBON 
FOOTPRINT TEST

A CREATIVE CONCEPT FOR
THE GROCERY BOX



SAVE THE PLANET.
Don’t believe Trump.

Fighting against the fake news with the grocery box


