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Information that supports
the values and attitudes of

an individual is shared 70 %*
more likely - even if it is fake.

What if all news were filtered for you?

*https://www.hs fi/tiede/art-2000005598285.html
*https://www.livescience.com/3640-people-choose-news-fits-views.html




The campaign will demonstrate in different channels how crazy it would be if all the news that
people see would be filtered just for your taste because that is the logic that creators of fake
information exploit.

The dynamic formats used in the campaign will show how easily the same content (videos,
pictures, audio) can be edited to fit to the receivers opinions.

The campaign shows same videos and same pictures but you can choose which edited version you
want to see.

Throughout the campaign there will be the icons that shows the different motives behind fake
information.

Creators of fake information exploit contradictions and produce false
information that matches your taste. Their motive to mislead you?

Money Power Attention  Belief = Entertainment
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Dynamic article and interactive video

DYNAMIC ARTICLE

In dynamic article reader may
personalize the article based on
demographic, interests, education,
political view etc.

INTERACITVE VIDEO

Interactive video advertising in Ruutu
video network. Viewers can
influence the advertising content.

Creators of fake information exploit contradictions and produce false
information that matches your taste. Their motive to mislead you?
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What if there were

over 5 000 000 unique
front page news for
today?

Creators of fake information exploit contradictions and produce false
information that matches your taste. Their motive to mislead you?

Money Power Attention  Belief  Entertainment

= X p Q ©

HS Multichannel front page

Online

In online version readers are
able to create their own
front page news and share
their own news on social
media.







The total reach in the target group is 90 %

RADIO DYNAMIC DATA DRIVEN
HS MULTI AAMULYPSY ARTICLE IN HS.FI INT:EI?DA:(INE DYNAMIC
CHANNEL FRONT COOPERATION + + IN RUUTU VIDEO DISPLAY IN SOCIAL MEDIA
PAGE RADIO VELHO RETARGETING NETWORK SANOMA
TG 25-44 DISPLAY NETWORK

2 000 000 weekly
679 000 daily 1396 000 1 000 000 visitors* 1 000 000
readers* weekly listeners* Readers* 700 000 impressions

1 050 000 unique

impressions 70% Multiple stories to

boost conversation

. . of the TG
impressions
m 50 000 € 10 000 € 17 000 € 17 000 € 12 000 € 20 000 €
A
| |
80% 20%

TOTAL BUDGET 160 000 €

NOVEMBER

*https://media.sanoma.fi/




Reminder about the campaign is
arranged at the Newspaper Week
in February.

Channels: Video & display network of Sanoma
Budget: 34 000€
Impressions: 1 700 000

In the campaign, total annual budget will not be
completely spend. Instead, during Newspaper Week,
Sanoma will grant access to their paid content for
elementary school teachers for free.

Together with their students, teachers can use the
content of HS during newsweek, since all the children
may not have access to paid content otherwise.

LAPSILLE, JOTKA HALUAVAT TIETAA.

Lasten uutiset

Miten valeuutisen erottaa oikeasta uutisesta?

Ainaeiole helppoa tietdd, onko uutinen totta. Varsinkin internetissd liikkuu paljon virheellisti tietoa.

HS.fi:ssa uusia juttuja on tarjolla kok
Tule mukaan!

o [hslastenuutiset

@ (@hslastenuutiset

. hslastenuutiset

lastenuutiset@hs fi

Haluatko kayttda Lasten uutisia opetuksessa?
Lataa tastd opettajamateriaall.

000

Viimeisinlhetys

aisuudella: kaikki uutiset, joihin

1sa. Tillaisia uutisia kutsutaan

Tilagjille

Haluatko lukeakoko artikkelin? .
Uusimmat videot
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*Avoindata.fi

Size of the target
group 18-44 is
1831 7129*

549 519
of TG think more
about the
motives behind
online content

366 345
of TG are more
critical of the
source




