
What if They Were 
Talking About You?



Campaign Summary: 
The idea of the campaign is to stir awareness in social media users that,

not everything they see or read, is true. Every fake news story has a

motive behind it, and every fake news story has consequences: whether

it is altering someone’s opinion, changing their political views, affecting

their habits – fake news can also change people’s lives. By sharing the

stories of those who have been victimized by fake news or allegations,

we aim to awaken empathy and pause the viewer for a while: What if

they were talking about you?



The creative insight: 

People love secrets, lies and rumors because they are
often juicier than the truth. Sharing novel and false
information with others is more interesting and
scandalous opposed to keeping to the facts.

However, engaging in such behavior can have serious
consequences, leading people to believe false truths
and act accordingly.

Fake news can be so powerful that they change the
political stances and opinions of the readers, thus
affecting their everyday life.

By awakening people to the fact that fake stories
affect real people, we hopefully get them to think
about the original sources of news stories.

“It takes the truth 
about six times as 
long as falsehood to 
reach 1,500 people.”
*NBC News 9.3.2018



Solution to the Brief: How Does the 
Campaign Work and Solve the Problem?
Because of the abundance of content in digital platforms, we grab the
attention of social media users by giving them something to relate to. We
show stories of people who have been victimized by fake news or
allegations.

Posts from social media take users to a landing page where they can see the
full heartfelt stories of those victimized by fake news. Conversation is
prompted on social media via hashtag #TalkingAboutYou.

The landing page is search engine optimized and marketed so that it will pop
up whenever people search for people’s names on Google. It is another way
to remind them to think before believing every story piece out there.



Content and medias used:

Landing page 
www.HS.fi/talkingaboutyou

• The landing page will consist of all
the full length videos of the stories
and have a feed of the social media 
posts that include the hashtag
#TalkingAboutYou.

SEO&SEM
• We use data of different names and 

integrate them into the code of the
landing page making the site search
engine optimized. When people
search, for example, “Barack Obama 
seen in…”, the landing pages pops up: 
What if they were talking about you?
The site is also promoted, granting
more results in Google searches. 

• In short, the page reacts to names of 
people searched.

Social media
Facebook & Instagram
• We share short 15sec videos of the 

lie/rumor that was spread of a person and 
how it changed their life. In the end we 
ask: What if they were talking about 
you? 

• When they click to move forward to the 
landing page, they can see the full stories 
of the people involved in the campaign. If 
they want to support those people, share 
their own story, spread awareness about 
fake news, or just join the conversation, 
they can share posts via hashtag 
#TalkingAboutYou.

http://www.hs.fi/talkingaboutyou


Landing page www.hs.fi/talkingaboutyou



Social media (Facebook & Instagram Stories)



SEO & SEM



Summary of the Campaign
The digital campaign includes the use of social media (Facebook & 
Instagram Stories), a landing page and search engine optimization
(also SEM to boost the landing page's visibility). All mediums are tied
in together, driving traffic across all the used platforms. The idea is to 
boost emotions and empathy with real stories of people victimized
by fake allegations but also to make people think twice about the
original sources of any piece of information. Because: What if they
were talking about you?


